
IBC’S OVERALL AUDIENCE

SENIORITY/DECISION MAKING

C-suite, VP, EVP, 
Director and above

33%
make or influence  

final decision

79%
have an annual spend  

of €1,000,000+

36%

REACH

63%

W EUROPE AND SCANDINAVIA

CENTRAL EUROPE 7%5%

EASTERN EUROPE

12%NORTH 
AMERICA

4%

AFRICA/MIDDLE EAST

ASIA

8%

1%SOUTH 
AMERICA

A TRULY GLOBAL AUDIENCE, REPRESENTATION FROM OVER 150 COUNTRIES.

GLOBAL AUDIENCE, BROKEN DOWN BY CONTINENT:

GEOGRAPHY

BROADCASTER /  
CONTENT PROVIDER  13.8% OTHER  16.7%

SYSTEMS INTEGRATOR  5.5%

PRODUCTION  8.8%

POST PRODUCTION  4.8%

MEDIA DISTRIBUTION  4.3%

HARDWARE SUPPLIER  10.4%

CINEMA  3.2%

CONSULTANCY / ANALYTICS / 
RESEARCH  2.9%

EQUIPMENT HIRE / RESELLER  3%

EXPANDING 
AUDIENCES  

(23.6%)

VOICE  0.2% ADVERTISING  1.4%

TELECOMS  3.8%

SOFTWARE SUPPLIER / 
CLOUD SERVICES  12.2%

MOBILE  0.3%

IOT  0.8%

IMMERSIVE TECHNOLOGIES 
(VR, AR & MR)  0.7%

ESPORTS / GAMING  0.3%

OTT PLATFORM  3.9%

FINANCIAL SERVICES  1.1%

GOVT / INDUSTRY BODY / 
EDUCATIONAL ORG  1.9%

INDUSTRY SECTORS

TOP 10 COUNTRIES:

NETHERLANDS   
19%

FRANCE
5%

CHINA
3%

UNITED STATES  
10%

ITALY
2%

GERMANY
10%

SPAIN
2%

RUSSIA
2%

BELGIUM
4%

UNITED KINGDOM  
15%

2.5 million e-bulletins 
sent each year

2.5m
Over 91,000 social 

media followers

91k
Qualified database 

totals 250,000+

250k+



IBC365 – FOCUSED ON INDUSTRY 
TRENDS & KNOWLEDGE subscribers to 

IBC365

82k+

Page views  
(2,134,566) in 2020  

(1st Jan – 31st Dec 2020)

2.1m+

Engagement based 
on E-Bulletin sends = 

53,000+ per week

53k+

IBC website traffic 
averages 23,603 active 

users per week

23k+

of the IBC365 
audience is female

34%

of people who read 
IBC365 are under 35

47%



IBC DAILY – FOCUSED ON INDUSTRY 
DEVELOPMENTS, NEW TECHNOLOGY

digital versions viewed
25,000

sent to all show  
pre-registrations

E-Daily

articles
1,576

The average 
E-Daily open rate 

is 20%

20%

E-Daily newsletters 
delivered

341,667

copies printed in 2019
44,172



registrations and counting
15,000

unique users  
(8 – 11th Sep)

20,051
video leads

7,752
viewed video minutes

433,820



IBC SHOW *

*Figures based on 2019 Show

attendees
56,390

press
551

speakers on all stages 
across all of the IBC 

exhibition halls

420
exhibitors

1,700+



IBC SHOW ONSITE EXPOSURE 
DURING THE SHOW

SOCIAL MEDIA REACH 
DURING THE SHOW

twitter impressions

reached on Facebook

Facebook post 
engagements

at no. 1 position across the 
Netherlands during the show

Facebook video views

likes on twitter



IBC Show Onsite Exposure During The Show

STATS BELOW

WEB TRAFFIC
2019 STATS DURING THE SHOW:

users
191,000

sessions
270,000

pageviews
485,000

NOW PLAYING: VIDEO
2019 STATS DURING THE SHOW:

reached
1,000,000

video views
407,000

minutes watched
191,789

LEADS | 2019 STATS DURING THE SHOW

328,000 Showroom views in the show planner

250,000+ Badge scans

SUBMIT

PRESS
2019 STATS

press distribution reach media partners

PRESS
2019 STATS



IBC EXECUTIVE FORUMS
This is based on the audience profile before and the same topics, with more of a European focus given 
the likely Covid-19 impact on long haul VIP travellers.

C-level attendees including: CEOs, CTOs, CIO and COOs and Management Board representatives 
(non-exec and exec level), Presidents, Managing Directors, Director where this is the most senior 
designation for the HQ 

BREAKDOWN OF TYPES OF COMPANIES:

GEO/DEMOGRAPHIC:

CENTRAL AND 
WESTERN EUROPE 
EXCL. UK  65%

UK  25%

USA  5% ROW  5%

BROADCASTERS 
PREVIOUS ATTENDEES 

CABLE COMPANIES 
PREVIOUS ATTENDEES 

NETWORK PROVIDERS 
PREVIOUS ATTENDEES 

OTT COMPANIES 
PREVIOUS ATTENDEES 

SATELLITE PROVIDERS 
PREVIOUS ATTENDEES 

TELCOS/MOBILE OPERATORS
PREVIOUS ATTENDEES 


